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BISY90007 Electronic Commerce
Credit Points: 12.50

Level: 9 (Graduate/Postgraduate)

Dates & Locations: 2010, Parkville

This subject commences in the following study period/s:
Semester 1, Parkville - Taught on campus.

Time Commitment: Contact Hours: One 3-hour seminar per week Total Time Commitment: Estimated total time
commitment of 120 hours per semester

Prerequisites: 306-490 Business and Information Technology (/view/2010/306-490)

Corequisites: None

Recommended
Background Knowledge:

None

Non Allowed Subjects: None

Core Participation
Requirements:

For the purposes of considering requests for Reasonable Adjustments under the Disability
Standards for Education (Cwth 2005), and Students Experiencing Academic Disadvantage
Policy, academic requirements for this subject are articulated in the Subject Description,
Subject Objectives, Generic Skills and Assessment Requirements for this entry.The University
is dedicated to provide support to those with special requirements. Further details on
the disability support scheme can be found at the Disability Liaison Unit website: http://
www.services.unimelb.edu.au/disability/

Coordinator: Dr John Williams

Contact: Graduate School of Business and Economics Student Centre
Level 4, 198 Berkeley Street
Telephone: +61 3 8344 1670
Online Enquiries: http://www.gsbe.unimelb.edu.au/future/unity_forms/contact.html (http://
www.gsbe.unimelb.edu.au/future/unity_forms/contact.html/)
Web: www.melbournegsm.unimelb.edu.au (http://www.gsbe.unimelb.edu.au/)

Subject Overview: Electronic commerce is changing existing industry structure and business relationships. This
subject will provide an in-depth examination of inter-organisational business activities and
information exchange. Models for basic transactions and richer forms of business collaboration
will be created and evaluated. E-commerce business models will then be critically appraised for
their success factors and value proposition. Information and communications technology (ICT)
will be discussed, especially in its role of enabling infrastructure for e-commerce and security
concerns. Case studies will provide the basis for a critical examination of how e-commerce can
provide business benefits and enable new business opportunities.

Objectives: On successful completion of this subject, students should be able to:
# Describe how information and communications technology may be used in commercial

relationships between businesses, their customers and/or other stakeholders;
# Develop processes that use electronic information exchange between businesses and/or

their customers;
# Describe and discuss the limitations of electronic communication for commercial purposes

and measures that may be used to overcome these limitations;
# Identify and model the core aspects of an e-commerce relationship between businesses,

their customers and other stakeholders;
# Design and critically evaluate aspects of an e-commerce relationship;

# Explain contemporary practices and describe possible future trends in e-commerce.

Assessment: One 2-hour end-of-semester examination (50%)Two assignments of not more than 2500 words
(20%)Seminar presentation (10%)Group assignment (20%)

Prescribed Texts: You will be advised of prescribed texts by your lecturer.
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Breadth Options: This subject is not available as a breadth subject.

Fees Information: Subject EFTSL, Level, Discipline & Census Date, http://enrolment.unimelb.edu.au/fees

Generic Skills: On successful completion of this subject, students should have improved the following generic
skills:

# Accessing and analysing contemporary information from on-line resources;

# Contributing constructively to seminar and/or electronic discussions that facilitate learning;

# Communicating orally and in writing about aspects of electronic communication for
commercial relationships.

Related Course(s): Master of Accounting
Master of Accounting
Master of Applied Commerce (Business Analysis and Systems)
Master of Applied Commerce (Business Analysis and Systems)
Master of Business and Information Technology
Master of Business and Information Technology

http://enrolment.unimelb.edu.au/fees

